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DUSINESS

Administration

Introduction

The department of business administration is the
youngest undergraduate program (established at
August 2009) in a well-developed normal university
with one-hundred years tradition. High quality of
teaching capacity is provided by the fact that all
faculty own doctoral degree and invited/graduated
from excellent domestic/international universities.
The program’s educational goal is to nurture
professional leadership and administrative talent
with international perspectives. In order to promote
cross-domain learning, our program integrates all
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resources of the College of Management, providing
students with a diversified learning environment in
the professional field of management.

Instructional Objectives

Our educational goal is to create management
knowledge and cultivate humanistic business
leaders by encouraging the exploration of creative
ideas and insights, by addressing the importance of
ethics and social responsibility, and by motivating
the integration of learning across multiple
disciplines and backgrounds.
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Degree Requirements

Course Planning

After completing foundational management
courses in their first two years, students are
expected to choose a major from the four fields
available: General Management, Marketing
Management, Finance Management, and
Business Intelligence and Decision Science.
Through close cooperation with the business
world, our program focuses on increasing the
competitiveness of stidents in the professional
field of management.

Career Prospects

Our alumni have been recruited in many diverse
fields, including: manufacturing management,
marketing management, human resource
management, financial management, information
management, and data analysis.

Degree Requirements

Department of Business

Feature of the Curriculum

We are the first business administration
department in Taiwan to provide an industry
internship course. More over 500 students have
participated in this compulsory course since it
was first established. As a department, we have
internship agreements with nearly 50 companies,
including such™big'hames as SYSTEX, Chunghwa
Telecom, ASUS, and ChinaTrust Commercial Bank.
Students are responsible for identifying a suitable
—==work placement and aresexpected to integrate
academic learning, employable skills and an
improved knowledge of organizations, workplace
culture and career pathways.

Administration Course Map

Required credits for graduation © 128 credits

Compulsory Courses: 88 credits
{1) Schock-wide comemon compuliory courses 28 crocits

(2) Computsory common program courses 60 cradits
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compulsory courses
Chinese
English
Communications
Physical education
Basic Service Leaming
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Comnpulsory Department common program courses
Introduction to Business and Management « Business
Calculus + Management Mathematics « Economics 1& 0 «
Accourtings 1 & 11 + Statistics 1 § It + Human Resoerce
Masagemaent + Marketing Managemenst + Macagerial
Accourting ~ Maragement Science Moded « Batiness Law +
Financial Management = Human Resource Managemert
Production and Operations Management + Organizational
Bebavior + Strategic Management » ‘eterribip -
Information Management L
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Elective common program courses: 15 credits
General eloctive course | Microeconamics « Macroeconamics « Internationsl Ecomomics - Mooy and Banking «

Business Dlagoosls - Assel Management Regulation
Professional elective course * At least thiee courses

and Complance
must be completed within one module for graduastion
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Marketing Financial General Business intelligence
Management Management Management and Decision Science
Module Module Module Module
Marketing I ~ Corp ional B ] Analysis and
Research - Consumer Finance « Management + Industry Programming
Behavior « Beand (&) - F Anatysis « | o and Languago - Data
Management « Market and Entrepeencurship + Visualization and
Inteenet Irstitutions B Manag G wcation -
Marketing + Service International Financial for Cuttural and Creative Marketing Research «
Marketing « Customer Aanag < F al indh ~ Electronic Intemet Marketing «
Relationship Statement Analysis Commerce + An Financial Market and
Management - Portfolio Analysis and Introduction to Data Institutions - FinTech - An
Logistics Personsl Financial Scence ntroduction to Data
Management Planning « finTech Saence ~ Bectronic
Commerce
|
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Elective courses: 25 credits
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